
2019 COLORADO GIVES MEMBER DRIVE CAMPAIGN PERFORMANCE 
Main landing page: ​https://www.coloradogives.org/LNT/overview 
 
Colorado Gives Day was on 12/10 and ​raised $7330 from 30 gifts​.​ Two of these were major 
gifts, one of $5000 and one of $1000. 
 
Break down of gifts: 
Acquisition 9 $1,550 

Renewal 11 $5,485 

Cultivation 10 $295 

Total 30 $7,330 
 
Touchpoints: 

● December 5:​ Email 1​ || 5.7K 
● December 7: ​Email 2​ || 5.7K 
● December 10: ​Email 3​ || 5.7K 
● December 10: ​Email 4​ || 5.7K 
● November 24 - December 19: Google Ads || 9.5K 
● December 10: Facebook Ads || 300* (there was an error that caused this ad to not show)  
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Facebook Ad: 

https://www.coloradogives.org/LNT/overview
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1078
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1079
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1077
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1080
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