
2019 HOLIDAY PACKS MEMBER DRIVE CAMPAIGN PERFORMANCE 
https://shop.lnt.org/collections/staff-picks/products/leave-no-trace-membership-gear-package 
 
The holiday pack member drive ran from 12/10 to 1/20 and ​raised $4060 from 28 gifts​. 
 
Break down of gifts: 
Acquisition 10 $1,450 

Renewal 18 $2,610 

Total 28 $4060 
 
Touchpoints: 

● December 10: ​Email 1​ || 60.5K  
● December 13: Facebook post || 5.3K reach 
● December 15: Instagram post || 10.4K reach 
● December 12: ​Email 2​ (to colorado contacts) || 5.6K  

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://shop.lnt.org/collections/staff-picks/products/leave-no-trace-membership-gear-package
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1076
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1098


Product Landing Page: 

 
Email 1 & 2 (same content, different audience): 



 

 
Facebook 1: 



 
 
 
 
Instagram 1: 



 
 
 


