
2019 LAST DITCH MEMBER DRIVE CAMPAIGN PERFORMANCE 
Main landing page: ​https://lnt.org/give/all-donations-doubled/ 
 
The last ditch ran from 12/26 to 12/31 and ​raised $5155 from 68 gifts​. 
 
Break down of gifts: 
Acquisition 9 $425 

Renewal 25 $1,650 

Cultivation 34 $3,080 

Total 68 $5,155 
 
Touchpoints: 

● December 26: ​Email 1​ || 74K  
● December 28: ​Email 2​ || 74K 
● December 29: ​Email 3​ || 74K 
● December 28: Facebook post || 5.2K reach 
● December 28: Instagram post || 12.4K reach 
● December 30: ​Email 4​ || 74K  
● December 31: Facebook || 5.7K 
● December 31: Instagram post || 8.7K reach 
● December 26-December 31: Homepage Slider || 3.1K pageviews 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

https://lnt.org/give/all-donations-doubled/
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1108
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1110
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1114
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1115
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