
25TH ANNIVERSARY MEMBER DRIVE CAMPAIGN PERFORMANCE 
Main landing page: ​https://lnt.org/give/special-25th-anniversary-t-shirt/ 
 
The 25th anniversary member tee drive ran from 10/11 to 11/1 and ​raised $6,915 from 159 
one-time gifts​, and should ​bring in nearly $8,700 a year​ from 63 monthly gifts.  
 
Break down of gifts: 
Monthly Members 63 $725/mo ($8,700/yr) 

Donors 96 $6190 

Total 159 $6,915 ($14,890/yr) 
7 of the monthly members are “major monthly members” giving more than $20/month. 
 
Touchpoints: 

● October 10: ​Email 1​ || 70K  
● October 11: Facebook post || 1K reach 
● October 11: Instagram post || 7.6K reach 
● October 15: Email 2 (​The Resource​) || 70K 
● October 18: Facebook post || 2.9K reach 
● October 18: Instagram post || 7.7K reach 
● October 22: ​Email 3​ || 70K 
● October 24: Facebook post || 3.4K reach 
● October 24: Instagram post || 8.5K reach 
● October 28: ​Email 4​ || 70K  
● November 1: ​Email 5​ || 70K 
● October 10-November 1: Popup || 35K opens 
● October 10-November 1: Homepage slider || 11.8K pageviews 

 
Popup: 

 

https://lnt.org/give/special-25th-anniversary-t-shirt/
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=989
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=991
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=998
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1006
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1013
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