
MARMOT MEMBER DRIVE CAMPAIGN PERFORMANCE 
Main landing page: ​https://lnt.org/give/marmotmoneygiveaway/ 
 
The marmot member drive ran from 11/6 to 11/20 and ​raised $4650 from 75 gifts​. 
 
Break down of gifts: 
Acquisition 20 $925 

Renewal 44 $3,075 

Cultivation 11 $650 

Total 75 $4,650 
 
Touchpoints: 

● November 6: ​Email 1​ || 74K  
● November 8: Facebook post || 1.5K reach 
● November 8: Instagram post || 9.9K reach 
● November 11: ​Email 2​ || 74K 
● November 12: Facebook post || 3.2K reach 
● November 12 : Instagram post || 9.1K reach 
● November 15: ​Email 3 ​|| 74K 
● November 18: Facebook post || 3.4K reach 
● November 18: Instagram post || 8.9K reach 
● November 19 : ​Email 4​ || 74K  
● November 20: Facebook post || 3.3 K reach 
● November 20: Instagram post || 7.3K reach 
● November 7-November 20: Popup || 12.8K opens 

 
Popup: 

 
 
 
 

https://lnt.org/give/marmotmoneygiveaway/
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1030
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1036
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1037
https://lnt.org/civicrm/?page=CiviCRM&q=civicrm/mailing/view&id=1041
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